4/04/95 


• • 


RESEARCH PROJECT PERFORMANCE 
SHARE OF INDUSTRY 
SAN FRANCISCO 
WEEK ENDING 3/04/95 

WEEK ENDING PERIODS 4 WEEK ENDING PERIODS 


DIFF. DIFF. 

VS. VS. 


PRODUCT DESCRIPTION 

02/11 

02/18 

02/25 

03/04 WK-AGO 

01/21-02/11 

01/28-02/18 

02/04-02/25 

02/11-03/04 4U-AGO 

SHARE OF INDUSTRY 

100.0 

100.0 

100.0 

100.0 

0.0 

100.0 

100.0 

100.0 

100.0 

0.0 

MARLBORO 

14.7 

15.4 

18.6 

19.4 

.8 

15.9 

15.4 

16.2 

17.8 

1.6 

WINSTON TOTAL 

3.7 

3.5 

3.2 

4.7 

1.5 

4.7 

4.4 

3.8 

4.0 

.3 

WINSTON ALL OTHER 

3.1 

2.4 

2.4 

3.6 

1.2 

3.8 

3.3 

2.8 

3.0 

.2 

WINSTON SELECT 

.3 

.6 

.5 

.6 

.1 

.3 

.4 

.4 

.5 

.1 

WINSTON SELECT LTS 

.4 

.5 

.4 

.6 

.2 

.6 

.7 

.5 

.5 

-.0 

GPC 

3.1 

3.7 

3.2 

4.5 

1.3 

2.8 

3.1 

3.2 

3.9 

.7 

BASIC 

5.0 

4.2 

4.0 

3.9 

-.2 

4.3 

4.3 

4.4 

4.2 

-.3 

DORAL 

.3 

1.3 

.9 

1.5 

.6 

.6 

.7 

.7 

1.1 

.4 

CAMEL TOTAL 

9.9 

8.8 

9.4 

8.9 

-.6 

10.3 

9.8 

9.6 

9.1 

-.4 

CAMEL FILTERS 

8.3 

7.5 

7.6 

7.6 

■ Q 

8.5 

8.1 

7.9 

7.7 

-.2 

CAMEL SPECIAL LTS 

.7 

.7 

.8 

.4 

-.4 

.8 

.7 

.8 

.6 

-.2 

CAMEL FF NON FILTER 

1.0 

.7 

1.0 

.8 

-.2 

1.0 

1.0 

.9 

.9 

-.1 

SALEM 

2.1 

1.9 

2.3 

2.0 

-.4 

2.3 

2.2 

2.2 

2.0 

.2 

NEWPORT 

2.6 

2.5 

2.1 

1.6 

-.5 

2.4 

2.4 

2.4 

2.0 

-.3 

KOOL 

2.1 

3.2 

3.3 

4.0 

.7 

2.9 

2.9 

3.0 

3.4 

.4 

VIRGINIA SLIMS 

2.4 

2.5 

1.8 

1.9 

.2 

2.6 

2.6 

2.4 

2.1 

-.3 

MERIT 

5.0 

4.3 

4.3 

5.0 

.7 

4.8 

4.6 

4.4 

4.7 

.3 

BENSON & HEDGES 

5.6 

4.5 

5.7 

3.7 

-2.1 

5.8 

5.5 

5.5 

4.5 

-1.0 

MONARCH 

0.0 

0.0 

0.0 

.5 

.5 

0.0 

0.0 

0.0 

.2 

.2 

CAMBRIDGE 

1.0 

.5 

.3 

.8 

.5 

.4 

.5 

.5 

.7 

.2 

VANTAGE 

1.7 

1.7 

1.3 

1.1 

-.3 

1.6 

1.6 

1.6 

1.3 

-.3 

CARLTON 

2.6 

2.1 

3.1 

2.6 

-.5 

2.6 

2.4 

2.7 

2.6 

-.1 

MONTCLAIR 

4.8 

4.8 

4.8 

4.1 

-.6 

4.6 

4.6 

4.7 

4.5 

-.2 

BEST VALUE 

0.0 

0.0 

0.0 

.1 

.1 

0.0 

0.0 

0.0 

.0 

.0 

PALL MALL 

.7 

.8 

1.2 

.9 

-.3 

.8 

.9 

1.0 

.9 

-.0 

MISTY 

1.2 

1.3 

1.1 

1.1 

.0 

1.2 

1.2 

1.2 

1.2 

-.0 

KENT 

1.6 

1.6 

1.2 

2.2 

1.0 

1.5 

1.6 

1.5 

1.8 

.3 

VICEROY 

.3 

.4 

.2 

.6 

.4 

.3 

.3 

.3 

.4 

.2 

CAPRI 

1.3 

.9 

.8 

.6 

-.1 

.9 

1.0 

1.0 

.8 

-.2 

NOW 

.8 

1.0 

.8 

.8 

.0 

.8 

1.0 

.9 

.9 

-.0 

MORE 

1.5 

1.4 

1.1 

1.2 

.1 

1.4 

1.5 

1.4 

1.3 

-.1 

AMERICAN SPIRIT 

3.6 

3.5 

3.9 

2.1 

-1.8 

3.7 

3.6 

3.6 

3.0 

-.7 

DUNHILL 

1.6 

1.9 

1.8 

1.3 

-.5 

1.6 

1.6 

1.7 

1.6 

-.2 

EXPORT A 

2.6 

1.8 

2.3 

.9 

-1.4 

2.3 

2.2 

2.3 

1.6 

-.7 

PLAYERS NAVY CUT 

1.5 

1.8 

1.5 

1.4 

-.1 

1.3 

1.3 

1.5 

1.5 

.0 


260T800902 


Source: https://www.industrydocuments.ucsf.edu/docs/gggn0004 
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RESEARCH PROJECT PERFORMANCE 
SHARE OF INDUSTRY 
SAN FRANCISCO 
WEEK ENDING 3/04/95 

WEEK ENDING PERIODS 4 WEEK ENDING PERIODS 


DIFF. DIFF. 

VS. VS. 


PRODUCT DESCRIPTION 

02/11 

02/18 

02/25 

03/04 

WK-AGO 

01/21-02/11 

01/28-02/18 

02/04-02/25 

02/11-03/04 4W-AGO 

SHARE OF INDUSTRY 

100.0 

100.0 

100.0 

100.0 

0.0 

100.0 

100.0 

100.0 

100.0 

0.0 

PHILIP MORRIS 

39.9 

38.5 

40.8 

39.6 

-1.1 

40.1 

39.2 

39.6 

39.7 

.1 

PM PREMIUM 

33.0 

32.7 

35.3 

33.8 

-1.5 

34.4 

33.4 

33.8 

33.8 

.0 

PM DISCOUNT 

6.9 

5.8 

5.5 

5.9 

.4 

5.7 

5.9 

5.8 

6.0 

.1 

PM BRANDED DISCOUNT 

6.9 

5.8 

5.5 

5.9 

.4 

5.7 

5.9 

5.8 

6.0 

.1 

R.J. REYNOLDS 

20.0 

19.6 

19.2 

21.6 

2.4 

21.8 

21.1 

20.2 

20.5 

.3 

RJR PREMIUM 

19.7 

18.3 

18.3 

18.6 

.3 

21.2 

20.4 

19.4 

18.7 

-.7 

RJR DISCOUNT 

.3 

1.3 

.9 

2.9 

2.1 

.6 

.7 

.7 

1.8 

1.1 

RJR BRANDED DISCOUNT 

.3 

1.3 

.9 

2.9 

2.1 

.6 

.7 

.7 

1.8 

1.1 

BROWN & uilliamson/american 

19.2 

21.4 

20.8 

23.1 

2.3 

19.1 

19.8 

20.2 

21.7 

1.5 

B & W/ATC PREMIUM 

8.5 

9.4 

10.3 

9.2 

-1.1 

8.8 

9.1 

9.6 

9.4 

-.2 

B i W/ATC DISCOUNT 

10.6 

12.1 

10.4 

13.9 

3.5 

10.3 

10.8 

10.7 

12.4 

1.7 

B & W/ATC BRANDED DISCOUNT 

10.6 

12.1 

10.4 

12.7 

2.2 

10.3 

10.8 

10.7 

11.8 

1.1 

B fi W/ATC PRTVATE LABEL 

0.0 

0.0 

0.0 

1.2 

1.2 

0.0 

0.0 

0.0 

.6 

.6 

LORILLARD 

6.0 

6.8 

5.2 

6.5 

1.3 

6.3 

6.6 

6.1 

6.2 

.1 

LORILLARD PREMIUM 

5.7 

6.5 

5.1 

6.3 

1.2 

6.1 

6.3 

5.8 

6.0 

.1 

LORILLARD DISCOUNT 

.3 

.3 

.1 

.2 

.1 

.3 

.3 

.3 

.2 

-.0 

LIGGETT 

1.2 

1.7 

1.0 

1.5 

.6 

.6 

1.0 

1.1 

1.4 

.3 

LIGGETT PREMIUM 

.4 

.7 

.6 

.7 

.2 

.1 

.3 

.4 

.7 

.2 

LIGGETT DISCOUNT 

.8 

1.0 

.4 

.3 

.4 

.5 

.7 

.6 

.7 

.1 

LIGGETT BRANDED DISCOUNT 

.3 

.6 

.1 

.4 

.2 

.2 

.3 

.3 

.3 

.1 

LIGGETT PRIVATE LABEL 

.5 

.4 

.3 

.4 

.2 

.3 

.4 

.4 

.4 

.0 

A/0 CO-INTERNATIONAL 

8.6 

7.4 

7.8 

4.7 

-3.1 

7.0 

7.4 

7.9 

6.4 

-1.4 


C60T800902 


Source: https://www.industrydocuments.ucsf.edu/docs/gggn0004 











4/ 04/95 RESEARCH PROJECT PERFORMANCE SF-2 

SHARE OF INDUSTRY 
SAN FRANCISCO 
WEEK ENDING 3/04/95 

WEEK ENDING PERIODS 4 WEEK ENDING PERIODS 


DIFF. DIFF. 

VS. VS. 


PRODUCT DESCRIPTION 

02/11 

02/18 

02/25 

03/04 UK-AGO 

01/21-02/11 

01/28-02/18 

02/04-02/25 

02/11-03/04 4U-AGO 

SHARE OF INDUSTRY 

100.0 

100.0 

100.0 

100.0 

0.0 

100.0 

100.0 

100.0 

100.0 

0.0 

PHILIP MORRIS 

39.9 

38.5 

40.8 

39.6 

-1.1 

40.1 

39.2 

39.6 

39.7 

.1 

PM PREMIUH-SHR PREM 

40.7 

41.1 

42.7 

44.3 

1.6 

41.7 

40.9 

41.3 

42.8 

1.6 

PM D1SCOUNT-SHR DISC 

36.6 

28.4 

31.6 

24.7 

-6.9 

32.5 

32.0 

32.2 

28.2 

-4.0 

PM BRANDED DI5CNT-SHR BRD DISC 

37.6 

28.9 

32.1 

26.5 

-5.6 

33.5 

32.6 

32.8 

29.6 

-3.3 

MARLBORO 

14.7 

15.4 

18.6 

19.4 

.8 

15.9 

15.4 

16,2 

17.8 

1.6 

RED 

2.9 

3.3 

4.9 

5.4 

.5 

2.7 

2.8 

3.5 

4.6 

1.1 

LIGHTS NM 

7.5 

7.8 

9.6 

8.7 

-1.0 

7.9 

7.8 

8.3 

8.5 

.3 

GOLD 

1.2 

.9 

.9 

1.7 

.8 

1.2 

1.1 

1.0 

1.3 

.3 

MEDIUM 

1.8 

2.2 

2.0 

2.3 

.3 

2.5 

2.3 

2.1 

2.1 

.0 

MENTHOL 

1.4 

1.3 

1.1 

1.3 

.2 

1.7 

1.5 

1.3 

1.3 

-.1 

OTHER PM PREMIUM 

18.2 

17.3 

16.7 

14.4 

-2.3 

18.4 

18.0 

17.6 

15.9 

-1.6 

BENSON & HEDGES 

5.6 

4.5 

5.7 

3.7 

-2.1 

5.8 

5.5 

5.5 

4.5 

-1.0 

MERIT 

5.0 

4.3 

4.3 

5.0 

.7 

4.8 

4.6 

4.4 

4.7 

.3 

VIRGINIA SLIMS 

2.4 

2.5 

1.8 

1.9 

.2 

2.6 

2.6 

2.4 

2.1 

-.3 

PARLIAMENT 

1.0 

1.0 

1.2 

.7 

-.6 

.9 

.9 

1.1 

.9 

-.2 

SARATOGA 

.5 

.4 

.3 

.5 

.1 

.7 

.6 

.5 

.4 

-.0 

PH BRANDED DISCOUNT 

6.9 

5.8 

5.5 

5.9 

.4 

5.7 

5.9 

5.8 

6.0 

.1 

CAMBRIDGE 

1.0 

.5 

.3 

.8 

.5 

.4 

.5 

.5 

.7 

.2 

ALPINE 

.1 

.3 

.3 

.2 

-.1 

.1 

.2 

.2 

.2 

.0 

BASIC 

5.0 

4.2 

4.0 

3.9 

-.2 

4.3 

4.3 

4.4 

4.2 

-.3 

R.J. REYNOLDS 

20.0 

19.6 

19.2 

21.6 

2.4 

21.8 

21.1 

20,2 

20.5 

.3 

RJR PREMIUM-SHR PREM 

24.3 

23.1 

22.1 

24.5 

2.3 

25.7 

24.9 

23.7 

23.7 

-.0 

RJR DISCOUNT-SHR DISC 

1.5 

6.3 

5.1 

12.3 

7.2 

3.4 

4.0 

4.1 

8.5 

4.4 

BROWN & WILLIAMSON/AMERICAN 

19.2 

21.4 

20.8 

23.1 

2.3 

19.1 

19.8 

20.2 

21.7 

1.5 

B & W/ATC PREMIUM-SHR PREM 

10.5 

11.8 

12.5 

12.1 

” -4 

10.7 

11.1 

11.7 

11.9 

.2 

B & W/ATC DISCOUNT-SHR DISC 

56.2 

59.1 

60.2 

58.4 

-1.8 

58.7 

58.8 

58.7 

58.5 

-.2 

LOR ILLARD 

6.0 

6.8 

5.2 

6.5 

1.3 

6.3 

6.6 

6.1 

6.2 

.1 

LORILLARD PREMIUM-SHR PREM 

7.0 

8.1 

6.1 

8.2 

2.1 

7.3 

7.7 

7.1 

7.5 

.4 

LORILLARD DISCOUNT-SHR DISC 

1.7 

1.5 

.8 

1.0 

.2 

1.7 

1.7 

1.5 

1.1 

-.3 

LIGGETT 

1.2 

1.7 

1.0 

1.5 

.6 

.6 

1.0 

1.1 

1.4 

.3 

LIGGETT PREMIUM-SHR PREM 

.5 

.9 

.7 

1.0 

.3 

.1 

.4 

.5 

.8 

.3 

LIGGETT DISCOUNT-SHR DISC 

4.1 

4.7 

2.3 

3.4 

1.1 

2.8 

3.6 

3.5 

3.5 

-.1 


t’60T80090S 


Source: https://www.industrydocuments.ucsf.edu/docs/gggn0004 








4/04/95 


• • 


RESEARCH PROJECT PERFORMANCE 
SHARE OF INDUSTRY 
SAN FRANCISCO 
WEEK ENDING 3/04/95 

WEEK ENDING PERIODS 4 WEEK ENDING PERIOOS 


PRODUCT DESCRIPTION 


SHARE OF INDUSTRY 

TOTAL DISCOUNT CATEGORY 

TOTAL PRIVATE LABEL 
B & W/ATC PL 
LIGGETT PL 
A/O PL 

PL SHARE OF SEGMENT 
B £ W/ATC PL 
LIGGETT PL 

TOTAL BRANDED DISCOUNT 
BASIC 

BEST VALUE 

MONARCH 

GPC 

RALEIGH EXTRA 

OORAL 

CAMBRIDGE 

VICEROY 

MISTY 

MONTCLAIR 

ALPINE 
OLD GOLD 
STERLING 
MAGNA 

PYRAMID 

RIVIERA 

BUCKS 

AMERICAN 

A/O BRANDED DISCOUNT 
BASIC SHARE OF DISCOUNT 


S60T800902 


DIFF. 

VS. 


02/11 

02/18 

02/25 

03/04 WK-AGO 

01/21-02/11 

100.0 

100.0 

100.0 

100.0 

0.0 

100.0 

18.9 

20.4 

17.3 

23.8 

6.5 

17.6 

.5 

.4 

.3 

1.7 

1.4 

.5 

0.0 

0.0 

0.0 

1.2 

1.2 

0.0 

.5 

.4 

.3 

.4 

.2 

.3 

0.0 

0.0 

0.0 

0.0 

0.0 

.2 

100.0 

100.0 

100.0 

100.0 

0.0 

100.0 

0.0 

0.0 

0.0 

74.2 

74.2 

0.0 

100.0 

100.0 

100.0 

25.8 

-74.2 

66.2 

18.5 

20.0 

17.1 

22.2 

5.1 

17.1 

5.0 

4.2 

4.0 

3.9 

-.2 

4.3 

0.0 

0.0 

0.0 

.1 

.1 

0.0 

0.0 

0.0 

0.0 

.5 

.5 

0.0 

3.1 

3.7 

3.2 

4.5 

1.3 

2.8 

0.0 

.1 

.1 

.2 

.1 

.0 

.3 

1.3 

.9 

1.5 

.6 

.6 

1.0 

.5 

.3 

.8 

.5 

.4 

.3 

.4 

.2 

.6 

.4 

.3 

1.2 

1.3 

1.1 

1.1 

.0 

1.2 

4.8 

4.8 

4.8 

4.1 

-.6 

4.6 

.1 

.3 

.3 

.2 

-.1 

.1 

.3 

.3 

.1 

.2 

.1 

.3 

0.0 

0.0 

0.0 

.7 

.7 

0.0 

0.0 

0.0 

0.0 

.2 

.2 

0.0 

0.0 

0.0 

0.0 

.1 

.1 

0.0 

.2 

.0 

.0 

.3 

.3 

.1 

.1 

.2 

.1 

.2 

.1 

.1 

0.0 

0.0 

0.0 

0.0 

0.0 

0.0 

2.2 

2.9 

1.9 

3.0 

1.1 

2.3 

26.5 

20.6 

23.3 

16.3 

-7.1 

24.4 


DIFF. 

VS. 

01/28-02/18 02/04-02/25 02/11-03/04 4W-AG0 


100.0 

100.0 

100.0 

0.0 

18.3 

18.2 

21.1 

3.0 

.4 

.4 

1.0 

.6 

0.0 

0.0 

.6 

.6 

.4 

.4 

.4 

.0 

0.0 

0.0 

0.0 

0.0 

100.0 

100.0 

100.0 

0.0 

0.0 

0.0 

59.3 

59.3 

100.0 

100.0 

40.7 

-59.3 

17.9 

17.8 

20.1 

2.3 

4.3 

4.4 

4.2 

-.3 

0.0 

0.0 

.0 

.0 

0.0 

0.0 

.2 

.2 

3.1 

3.2 

3.9 

.7 

.1 

.1 

.1 

.0 

.7 

.7 

1.1 

.4 

.5 

.5 

.7 

.2 

.3 

.3 

.4 

.2 

1.2 

1.2 

1.2 

-.0 

4.6 

4.7 

4.5 

-.2 

.2 

.2 

.2 

.0 

.3 

.3 

.2 

-.0 

0.0 

0.0 

.3 

.3 

0.0 

0.0 

.1 

.1 

0.0 

0.0 

.0 

.0 

.1 

.1 

.2 

.1 

.1 

.1 

.2 

.1 

0.0 

0.0 

0.0 

0.0 

2.5 

2.2 

2.6 

.5 

23.6 

24.3 

19.7 

-4.6 


Source: https://www.industrydocuments.ucsf.edu/docs/gggn0004 










4/04/95 


RESEARCH PROJECT PERFORMANCE 
X OF STORES UITH A PROMOTION 
SAN FRANCISCO 
WEEK ENDING 3/04/95 


FREE GOODS INCENTIVES MONEY OFF OTHER 

DESCRIPTION 02/11 02/18 02/25 03/04 02/11 02/18 02/25 03/04 02/11 02/18 02/25 03/04 02/11 02/ia 02/25 03/04 


PHILIP MORRIS 67 

PM PREMIUM 33 

PM DISCOUNT 33 

PM BRD DISC 33 

MARLBORO 33 

RED 

LIGHTS NM 33 

GOLD 

MEDIUM 

MENTHOL 


OTHER PM PREMIUM 
BENSON & HEDGES 
MERIT 

VIRGINIA SLIMS 

PARLIAMENT 

SARATOGA 


PM BRANDED DISCOUNT 33 

CAMBRIDGE 

ALPINE 

BASIC 33 

RJ REYNOLDS 33 

RJR PREMIUM 

RJR DISCOUNT 50 


BROUN & WILLIAMSON/AMERICAN 
B & W/ATC PREMIUM 
B & W/ATC DISCOUNT 

LORILLARD 
LOR1LLARD PREMIUM 
LORILLARD DISCOUNT 

LIGGETT 

LIGGETT PREMIUM 
LIGGETT DISCOUNT 

INTERNATIONAL 

SF 

UNKNOWN 


33 

29 

67 

33 

43 



67 

33 

43 

33 

33 




33 

33 





67 33 43 


33 

33 

33 

33 


43 


14 


67 


43 


14 


29 


100 

100 

100 

100 

100 

loo 

100 

100 

100 

100. 

100 

83 

100 

100 

100 

83 

100 

100 

100 

100 

33 

100 

50 

71 

100 

67 

75 

100 

67 

67 

50 

71 

67 

67 

33 

100 

67 

67 

25 

86 

100 

100 

100 

100 

67 

100 

100 

86 

67 

67 

75 

86 



50 

29 

33 

33 

25 

29 





100 

100 

100 

83 







33 







33 




too 

1Q0 

100 

67 




33 


75 

57 




33 


75 

57 







67 


67 


67 

67 

50 

100 






25 

57 


67 


67 

67 

50 

71 

33 

33 

25 

33 


25 

57 

33 

33 

25 

33 


25 

57 


33 

33 

50 

100 


25 

29 


20 


9G0TS0Q902 


Source: https://www.industrydocuments.ucsf.edu/docs/gggn0004 





